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Everyone needs a Financial Adviser ¢

’
hoice and terminology fill our financial thoughts. Headlines detail financial 4 ’
‘ interplays. Decisions with our money can be made in haste and repented at , ’ v
leisure. The need for future wealth and sustainability has never been greater. ’ ’
A plan charting success will be a must have to reach a secure financial future. And ,

it is the Guide who can provide the best routes to success.

Financial Advisers are a unique and important part of South Africa’s financial
services industry. In their work with clients they build relationships with the
consumers of financial products. These relationships and the guidance and
support they provide to those seeking financial smarts are the base of our

financial services industry today. /
If your product is a financial one, your entry is a Financial Adviser. / / ,

WE REACH FINANCIAL ADVISERS /

Money Marketing is a monthly printed publication that reaches /

over 9 000 Financial Advisers, most of whom are members of

the Financial Planning Institute of South Africa. We offer the / ,

latest investment and risk news in our publication; and / ,

showcase the latest products, trends and thoughts that will ,

shape our future financial landscape. We also publish  /

a weekly e-newsletter and our website features the V4 ’

latest breaking news and financial education and ’

information. It’s a port of call for Financial Advisers

and their businesses. It is a port of call for any 4

Financial Services Provider. / ’

[ ]
[
o o
o

Advertising Editor P o
Lisa Vermaak Patricia Holburn PY
Tel: (011) 979-3647 Tel: (011) 615-7002
Cell: 082 330 7701 Cell: 082 786 5284 o
lisa@ontega.co.za patlh@mweb.co.za o
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 notice period on your
account. Notice deposits are
beneficial if you believe the
interest rate is going
to tum as alihough there
may be a litle bit of a lag ef
fect, yields would eventually
move relative to movements
in Prime.

There is one fundamental
difference between Money
Market Fands and Invest
Deposits; the rates
G o Mo, T
Funds are based on retro-
spective or historic_yields
whilst Investment Deposit
rates are prospective and
future oriented. This means
a_ typical Money
Market Fund, one does not
know what yields you are
going to earn, whether it is
tomorrow or next week or
next month,
With Investment Depos.
s however you will always
know the actual rate which
your money will earn and

what it will be going for
ward. This means that you
can plan according to your
cash flow needs as your In
terest Income is known and
guaranteed. This is because
true Money Market funds in.
vest in the underlying Mon
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Giferent maturity. dates
R o e
donotinvest in these instru
ments

7. Why would an IFA intro-
duce their clients to an
Investment Deposit?

Deposits ot

value for individu:
alinestors butalso for Inde
pendent Financial Advisers.

They offer a vield booster for

their client’s portfolio with

short durations. They can
protect their clients who are
waryofvolatilityin the stock
markets or other derivative
products and they also guar
antee the interest rate going
forward which makes it an
attractive product to sell to
their clients. A
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2011/2012 ADVERTISING RATES: [ ) * - ® ¢ 8 )
SIZE CASUAL 3 INSERTS 6.INSERTS 12 INSERTS
R 38 300 R 35 600 R 34 300 R 31600 ‘
R 23 800 R 22 800 R 19 700 R 17300
R 17 200 R 16 200 R 15100 R 13 800 . ‘
R13 300 R 12700 R 12 100 R 11200
R 11 400 R 10 600 R 9 600 R 8 700 .
R 9 600 R 8 800 R 8 200 R 7400
R 35000 .
[ 4 [ 4 gl
ADVERT SIZES: o O e O
Double Page Spread A3 = ‘
392mm x 587mm 392mm x 295mm b
389mm x 584mm 389mm x 292mm ’
360mm x 520mm 360mm x 262mm
Half page horizontal
285mm x 218mm 180mm x 262mm
275mm x 210mm 170mm x 252mm
Half page vertical Third vertical
338mm x 130mm 338mm x 85mm
328mm x 120mm 328mm x 75mm
Third horizontal Quarter strip horizontal
135mm x 262mm 90mm x 262mm
125mm x 252mm 80mm x 252mm
Quarter box (A5)
180mm x 130mm
170mm x 120mm All adverts must have 3mm bleed all around
/ [ 4 ’_'_- '
COVER WRAP INSERTS ﬂSERTS
R 32 400 (Cost of printing included) R 1700 Vilallag! rat?& a'rir)n)
i Insertsyt be@@liveredto th ific §|I|ng
COVER WRAP WITH FOLDS house er the advised produgtion deadlines
R 45 000 (Cost of printing included) Y 4 3 a
ELECTRONI WSLETTER BANNE
BELLY BAND . R 2 000 per newsleth‘mirﬂiﬂ ners per order
R 30 000 (Cost of printing included) . 6
FRO. COVER STRIP (50mm x 215mm)
ADVERTORIAL R 10 100
R 8 400 per insertion 4 ‘ . .

CENTRE STITCHED (4 X A3) WHITE BONDED PAPER
R 32 400

for the professional personal financial advise

MoneyMarketlng
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Stan‘rd rates exclude VAT and include agen&

P Cover wraps, bglly ban@and @fiyre st’ed white bo
advert"'nent exclude VAT and agen m‘sion.

OuATERIAL REQUIREMEPS ® o \
All adver'nust be supphed on CD in PDFxla form
images and fonts must be gmbedded, No open files or
B jpegs will be accdBied. We will not be held Yesponsible
for colour shdd a rainbow/iris proof not be supplied.
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BusinessMABS24 ® e S \
6 Protea Place, First Floor q \
s8ikn Block, Sandton 2196 ® Business — \
Tel: 011 217-3210; Fgy: 011 217-3209 MAGCS .

P.0. Box 784698, Sandton, 2146
South Affica
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o
The annual Money Marketing Directory contains details of financial o
service providers, investment professionals, and related financial [ 4
companies. Referenced and laid out with the end user in mind, the Money
Marketing Directory makes it easy to find the information you are looking
for - quickly and without having to sort through any clutter. Contact @ 4
details are given with each listing - giving the user access options for your Y 4 ’

products and services. p P ’ ' v
’ [ 4
4
VA 4 "
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PDFX1a file format (No JPEG or RGB
images to be embedded). A rainbow Full page ‘ R 13900
proof or Chromalin must be supplied for

text and colour accuracy. If requested,

Participation page R11130
disks will be returned within six to eight

Material is otherwise filed with our Full page advert plus one participation page R16 170
production department. We are not
responsible for the colour accuracy
should a rainbow proof or postscript
colour proof not be supplied.

4
1

Full house (Editorial, advert, participation page and logos) R 21 400 \

S

Ad Size Type (mm)  Trim (mm)
Full Page 138 x 200 148 x 210

Advertising ‘

Lisa Vermaak N\
Cell: 082 330 7701
lisa@ontega.co.za -



